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RESUMEN

El presente trabajo de grado tiene como finalidad identificar las estrategias del comercio
electronico que han adoptado las distintas empresas del sector moda de Cucuta, caracterizando
las distintas empresas por su tipo, tamafio y edad entre otros, para salir a flote y sobrellevar la

crisis generada por la pandemia.

Cucuta se ha caracterizado por ser una ciudad muy comercial y desde hace varios afios el sector
moda es uno de los sectores mas significativos para la ciudad y también es uno de los mas
afectados debido a la crisis que enfrenta actualmente el pais por las medidas generadas por el

estado para evitar el contagio del COVID-19.

La presente investigacion busca revelar que ha hecho el sector moda para enfrentar la crisis
generada por la pandemia, estéa investigacion se centra en analizar si ha existido un incremento
en el uso del comercio electronico como consecuencia de la pandemia y asi mismo identificar
que tan preparadas estan las empresas a esta modalidad del comercio y como han logrado

sobrellevar la situacién debido a la problemética que atravesamos.

Palabras claves: pandemia, comercio electrénico, sector moda



ABSTRACT

The purpose of this degree work is to identify the electronic commerce strategies that have been
adopted by the different companies in the fashion sector of Cucuta, characterizing them by their
type, size and age, among others, to emerge and cope with the crisis generated by the pandemic.
Cucuta has been characterized as a very commercial city and for several years the fashion sector
is one of the most significant sectors for the city and is also one of the most affected due to the

crisis that the country is currently facing due to the measures generated by the state to avoid the

spread of COVID-19.

This research seeks to reveal what the fashion sector has done to face the crisis generated by the
pandemic, this research focuses on analyzing whether there has been an increase in the use of
electronic commerce as a result of the pandemic and also identify how prepared they are the
companies to this type of trade and how they have managed to cope with the situation due to the

problems we are going through.

Keywords: pandemic, e-commerce, fashion sector.
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